
When we began our brand development work for The College of New Jersey (known until 10 
years ago as Trenton State College), the school was relying heavily upon its stellar third party 
rankings in order to make its case to prospective students, parents, and other constituents 
(including donors). Moreover, TCNJ was a largely invisible brand in neighboring states, despite 
being an exceptionally competitive institution with a distinctive and compelling program to offer.  
Market Voicing laid the foundation for a much more assertive, sure-footed, and confident market-
ing program designed to deliver the institution’s brand promise:

                         We prepare students to take up the charge of changing the world.

We have set upon a course to gather the members of the College community around their shared 
values and beliefs, raise the visibility of the institution out-of-state, and make sure that the people 
of New Jersey come to full awareness that The College of New Jersey is “the jewel in the crown” 
of the state’s public education system.  


