o THE FUTURE.

ADERS WHO WILL DESI

Tue COLLEGE OF PrepPARING LE

X
m ACADEMICS CAMPUS LIFE VISIT AReL

WELCOME
one of the best

o lege,
L 4 pre Ensive

The e e of New lersey 5 op fier compr hensiv col

Colleg isav

and mast distinguished in &

Al ulmhkmln'lm “1“H¢1h¢(hﬂ'
il in smart, fun-Jervieg, ol w0 wm‘:ﬂ gntq:l‘i wd h"“d"‘:‘_d"“ﬂ&m\un-
I your povitins diffiercnde In H"‘F“l""‘""'"‘l
4 (e hon of muking ® well b hls ¢ et peefect chetet: i i
e charge of mpovng Callege of e Jerey B cigq M yoarwem oo dmghtes '"mwm,:wd:k-knq
o prispane you tD take Up e YO A Sl
ik wie 85, that ilege ot 3 e hapmy throwgh the videos arvd Tt red Mtores B0 < Fieg il 9P - uty “,.)-nr:im o s beneit from 1.0 S
- to bt LT . : e of L F for o ERpeE
SRt o o 4 oy SISO regUITEMEntS bt glace tmagfeale B earning College of New Jersey
swrlng N1 DRAZH

JF CAmpES, B
i PrOgrams, our chmp pit AN SSEnS

grid P
ol Do art
. A you S0, vou'l find out 2B isit campus. Youl find we have the friend

post 8 quesgian;

LI T

AT PO WO & 09
~ RATEE TRE
8 vk iy TEEM 4p

Iass

HEVY i e FOIBEERABLA, birie gray
SN S rear ey g T 1.;;
TH Ny e :
: LI JECREY 0 memE gy
TEEARINE AME THE Bogp-g ot
PR JiEy b ey LI
:! i::l MM AEE W Ed g% Tnl vy, wy i
"""‘:u L L LT FEatiti
AN SR NS g :
Sl LT T P kg
AILE. 13F mayppy
:H:lhll LR TR Ll LTI Fringg ::
LU T TTE
m"p : » ST g R L LT R Y
HE Sllak 6F Tag Bjamry Pisbiiage, pegp
FARRLYOAHE puNT g e

LR
n ":::"L:l n:.ulnr TN PHENREERUTIRLy
- SET TRINEN Mewgagay
::: ™ ST o b At i, Bnaaip lnn“
““:.lrhl' Wik waa TN apa, 'l!hlll
s Bdan, Badssgap BEOORE, Wl LR fedid,
"l- LLLLIN [ ITTTR P SMRTNET Boos fvwag
. u.;u CANLAN WILLTAND. 4y um Srvmem .l-I
Bttt LT o T ‘
B FATEl fmyy
::l e L ST e T llll-ll-"l:
”: .l:l"-l:r. Fidn musir 39 VIR Pé Piiw.
¥ ERAT., TRORE N epaay
vy
AEIEY 18 9B mermaRAT 1w ger llLTllIl—m:;:

cognitive marketing

MIRE P ORE FuNiserpn dbiRdy i ar
]

TR GENEN. fay

b
1

FOLIE by Berwrae pis

ant
ATER THE w@ELY wyg, e
T we'mg

LA W ORI
LE LR T R-Lll'lﬂ.l- e Tt
:'rc:iulrl. TE Er By aag Bk imimy
TETote Woln Yug bwinyim g Tetmeanw, & jyn
:"llll SATER, wE III_ IV BSaIm, Tegg iAE
- :.'r::'u:lun. COASLER ConmeniLIn, fapyy
el TEY NBBImY mng O
AEVIFrIN ahroaing g WA Pk Rein in
AL THE EakPragucE duge NEEMEE To win ll:l.
FRCRL B TNTINODAY gy
ABRMMIIM. 17 raecy ppnpm.

LURLLETT OIS TERRBELY dmg
L BT
i)
WERuF Ahakat. Bitin ‘.U.ll..‘!.ll -t;l. o
::J'l’l...:‘l NYENT gmpwgy RL i TR AT T LU
"¥ Eeawaavq LLA LS
F TeiEy
: SRIRIT ymay ST W Fimagy "::
.II-" HENET 0 gaiaLy Tiriak e fug ’m“
AEAEETg TR FamLy Fisd
TSE BEYTE
:I.ll‘lf" Tay CHELLEWRE B¢ ] I.Il'l'l[u.m‘:
i Edwil  wagw Ay, ..l‘l"ll ELLY L ITTTT)
L] L LTI T e, lakan LS

= & g
oL U
bl LR U TTT TS Y fu ;
ABD Firmeiay e 8 gy N s i
L TRt o

PELLONT e BEW Jynmy,

The people of

The College of New Jersey
are alive with purpose.
to take up the charge

of improving the world.

focey to cagpe 0 the Kol of

The College of New Jersey

When we began our brand development work for The College of New Jersey (known until 10
years ago as Trenton State College), the school was relying heavily upon its stellar third party
rankings in order to make its case to prospective students, parents, and other constituents
(including donors). Moreover, TCNJ was a largely invisible brand in neighboring states, despite
being an exceptionally competitive institution with a distinctive and compelling program to offer.
Market Voicing laid the foundation for a much more assertive, sure-footed, and confident market-

ing program designed to deliver the institution’s brand promise:

We prepare students to take up the charge of changing the world.

We have set upon a course to gather the members of the College community around their shared
values and beliefs, raise the visibility of the institution out-of-state, and make sure that the people
of New Jersey come to full awareness that The College of New Jersey is “the jewel in the crown™

of the state’s public education system.



