WHAT IS MADE
IN MILLERSVILLE?
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Millersville Universi

Our multi-year engagement with Millersville University began with a comprehensive institutional identity
program that engaged hundreds of representatives of the campus community, the alumni community,
partnering businesses, and regional government. The primary goal of the marketing and advertising plan
was to “re-introduce” the University to the region it serves and establish Millersville as a major point of
pride for the region, and in particular, to increase support of alumni. The multi-year plan has changed
perceptions and built awareness of the value of the University at a critical time relative to the public launch
of a major capital campaign. Millersville University’s senior leadership has been wholeheartedly committed
to this work, and the effect of that commitment has been to energize the entire campus community.
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