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Cognitive Marketing has worked with Gettysburg College on numerous projects related to institutional identity,
brand development, and fundraising since 1998, in service to three presidents. We are proud of this consistency of
Energetic, service, as we believe it is a testament to the enduring value of the work we do.

Our work for Gettysburg has included: Market Voicing®™ brand development and the integration of strong
institutional brand language; production of brand and identity standards to ensure maximum consistency of
expressions across the College’s communications sources; design of a new college seal and identity system; design of

e INeXt 1olA St The College at 175 celebration year; and design of the identity system for The Eisenhower Institute (Gettysburg
. B College’s own public policy institute). We introduced The First Year Walk — an annual ceremony that commemorates
{ ;s:\i‘_\'“b‘“ = Lincoln’s address and has become a beloved college tradition.

SS——— Currently, we are working with Trustees and a committee of Gettysburg faculty and staff to plan the College’s
approach to the 150th anniversary of the events in Gettysburg that changed the world.
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